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methodology

2,500 Consumers - US

Same demo as US
Fielded Fall of 2019 / again Jan-Feb 2021



WOULD

M OST Top 2 score % change

INFLUENCE 2021 2019

MALL Farmer’s Market 62% +14%

VISITATION

(All Respondernts) Grocery Store 95% +23%"
Green Space 94% +16%
BOPIS at Mall 54% +18%

Health & Wellness Clinic 43% +21%"

SOURCE: WD PARTNERS RESEARCH



FAVORITE
SECOND
CHOICE

(All Respondents)

SOURCE: WD PARTNERS RESEARCH

Farmer’s Market

Grocery Store

Food Hall (new to top 5)
Green Space
Fithess Center (new)

Top 2 score
2021

42%
34%
32%
28%
24%

% change
2019

1%
+11%
+4%
+8%

+11%"



INCREASE
VISITATION
BY AGE

(Y+Z vs X+Boom /
Top 2 Box

SOURCE: WD PARTNERS RESEARCH

Grocery Store
Green Space
Farmer’s Market
Food Hall
Fithess Center

GamingCenter
BOPIS at Mall

18-29
Age

60%
99%
958%
7%
50%
49%
48%

45-65
Age

92%
1%
61%"
50%
31%"
41%
41%
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