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RIO DE JANEIRO

OVERVIEW

Located in the southeast, where Brazil’s wealth is

most concentrated, the state of Rio de Janeiro

contains the second largest number of shopping

centres in the country, though the market is

significantly smaller than São Paulo.

Near seven million people live in the city of Rio de

Janeiro, the capital of the state with its famous beaches,

festivals, and terrific landscape. An additional seven

million tourists visit the city annually. Rio has 43 shopping

centres in operation totaling 1.7 million sq.m of GLA.

Many of the same major luxury brands that operate in São

Paulo, retailers like Gucci, Dior, Mont Blanc, Salvatore

Ferragamo, Burberry and Prada operate in Rio, but the

market does not have the same depth, breadth, or

diversity of international brands. In contrast, in Rio a very

interesting cluster of fashion retailers called “Moda

Carioca” has developed, such as FARM, Animale,

Osklen, Reserva, with national footprint.

Despite having the second largest GDP of Brazil, 22% of

Rio de Janeiro’s citizens live in neighborhoods known as

slums (favelas). The biggest in Brazil is Rocinha, with

more than 100,000 people.

Downtown is the historic core of the city, as well as its

financial center.

The south zone, mostly concentrated in the wealthy

neighborhoods of Ipanema, Leblon, São Conrado and

Copacabana, features the most important food and

beverage concentration in the city.

The west zone is constantly experiencing new

constructions and developments, attracting some of the

richer sectors of the population as well as luxury

companies. New flats and shopping centres give an

exclusive feel to the area. It includes Barra da Tijuca,

Recreio dos Bandeirantes and Jacarepagua.

Sources: Rio CVB, Abrasce, IBGE, El Pais, O 

Globo, Favelagrafia.
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RIO DE JANEIRO
KEY RETAIL AREAS

IPANEMA DISTRICT

The most important upscale retail streets featuring most

luxury brands are Garcia D’Avilla (luxury and restaurants)

and Visconde de Piraja in the Ipanema District. These

areas are comparable to the major street consumer

centers throughout the world where vacancy is extremely

low and the rents are one of the highest in the country.

The area is frequented mainly by pedestrians because of

the great beach, as wells as highly recommended

restaurants and bars. The district has a great atmosphere

for shopping outdoors, among high-end and middle class

fashion shops. It is the most popular shopping area

among tourists and residents alike. The major luxury

brands that operate in Sao Paulo can also be found in Rio

de Janeiro, but the selection is less diverse. They include

brands such as Hermés, Louis Vuitton, Adidas and H.

Stern, among others.
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RIO DE JANEIRO
MARKET OVERVIEW 

KEY AREAS / 

STREETS/SHOPPING 

CENTERS

CONSUMER PROFILE MAJOR RETAILERS PRESENT TYPICAL RENT 

BR$/sq.m/MONTH

RANGE OF UNIT 

SIZES

Shopping Leblon Upper class and mid-upper class with 

substantial purchasing power

Chanel, Salvatore Ferragamo, Rolex, H.Stern

Hugo Boss, Coach, Rimowa, Zara, Le Lis 

Blanc, Nike, FARM, Animale, Brooksfield, 

Osklen and Richards.

211.21 Average considering 

anchor and MSU (more

than 600 sq.m) and 

satellite store

Barra Shopping Mid-upper class Zara, Renner, Riachuelo, C&A, Forever 21, 

Calvin Klein, Tommy Hilfiger, Lacoste, Levi’s, 

Nike, Adidas, and Sephora.

234.11 Average considering 

anchor and MSU (more 

than 600 sq.m) and 

satellite store

Village Mall Upper class with substantial 

purchasing power

Gucci, Prada, Louis Vuitton, Valentino, 

Salvatore Ferragamo, Emporio Armani, Miu

Miu, Tiffany & Co, Montblanc, Burberry, Hugo 

Boss, Michael Kors, Tommy Hilfiger and Apple.

93.57 Average considering 

anchor and MSU (more 

than 600 sq.m) and 

satellite store

Visconde de Pirajá Mid-upper class Riachuelo, C&A, Renner, Marisa, Arezzo, 

FARM, Salinas, Hering, Havaianas, Foxton, 

Quiksilver, Starbucks, H. Stern, and Lacoste.

178.00 Average of 231 sq.m, 

varying from 150 to 250 

sq.m.

Garcia D’ávila Upper class with substantial 

purchasing power

Louis Vuitton, Hermès, H. Stern, Lenny 

Niemeyer, Ellus, Schutz, Bo Bô, Nespresso, 

Adidas and Havaianas.

216.00 Average of 266 sq.m, 

varying from 200 to 300 

sq.m.
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RIO DE JANEIRO
SHOPPING CENTRES

BARRA SHOPPING

Barra Shopping is the name of Brazil’s largest multi-

purpose complex, which includes also the New York City

Center and Barra Shopping Business Center. The

Business Center is a group of office buildings

interconnected by a catwalk;

With 99,885 sq.m GLA, there are more than 700 stores in

the complex, which offers a mix of services, purchases,

leisure, restaurant and convenience. Also, Barra Shopping

has two medical centers with more than 50 medical

clinics.

Barra is one of the strongest Malls in Brasil, with 35 million

visitors and sales above 2.5 billion reais per year.

SHOPPING NOVA AMÉRICA

Accompanying the growth of the north side of Rio,

Shopping Nova América doubles in size, becoming the

largest multiuser in Rio de Janeiro.

The project has integrated three shopping towers with 914

rooms, three corporate buildings for up to 21 companies

and two hotels.

In total, the mall has 122 thousand square meters of built

area, with the most modern in the multipurpose concept,

not to mention the expansion of the shopping area with

the arrival of more anchors and 118 new satellite stores,

as well as two decks with 2,560 covered parking spaces.

SHOPPING LEBLON

New to the market in 2006, Shopping Center Leblon is

located in one of the most expensive regions in Rio de

Janeiro, Leblon, which is home to exclusive residential

developments and high end corporate offices. Tenants

include, Salvatore Ferragamo, Chanel, H.Stern, Coach,

L’Occitane, Nike, Rimowa, Swarovski, The North Face

and Zara.

SHOPPING RIO SUL

Shopping Rio Sul is located in a prestigious region in

Rio de Janeiro (near Lagoa and Botafogo) and it attracts

people from most of the South Zone. The center, which

opened in 1980, offers shoppers international brands

and luxury retailers including: Adidas, Calvin Klein,

Lacoste, Levi’s, MAC, Nike, Pandora, Tommy Hilfiger,

and Zara.

VILLAGE MALL

Focused on high end fashion, culture, services, and

dining, the Village Mall has stores selling international and

Brazilian luxury brands that make their debut in the luxury

market. For leisure, it has a theater for large spectacles

and a food court. Also, there are 1,537 parking stalls and

90% of the visitors are from upper class. The shopping

has 26,818.14 sq.m GLA and three floors. The opening

happened on December 4th, 2012 bringing a unique

concept of shopping and differentiated services

NORTE SHOPPING

Opened in 1986 in the neighborhood of Cachambi, its one

of the dominant malls in the Northern Zone of Rio, with a

strong catchment area. The mall has 73,614 sq.m GLA

composed by 392 stores, 1 theater and 1 school. The

parking has 3,600 places.

It is anchored by Carrefour Hypermarket, UCI Kinoplex,

C&A, Renner, Riachuelo, Marisa, Tok & Stok, Lojas

Americanas, Casas Bahia, Kalunga, Ri Happy. Close to

the Mall they are three strong stand alone units (Walmart,

Sam´s Club and Leroy Merlin), composing and strong

Power Center.
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RIO DE JANEIRO

NEW DEVELOPMENT 

WATCH

DEVELOPMENT TO WATCH OUT FOR

Shopping Park  

Jacarépaguá

Total Size (Sq.m) 95,000

- Retail GLA 39,000

- Leisure/Entertainment 

GLA

-

Planned Opening Date May 2020

Consumer Profile Mass-Market to local 

residents

ABOUT THE DEVELOPMENT

Built close to the Road of Jacarepaguá, Shopping Park

Jacarepaguá is a 39,000 sq.m of GLA Shopping

scheduled for opening in May next year. The project will

also have 15 anchors and mega-shops, a supermarket,

a multi-purpose event center, a permanent ice-skating

arena, a cinema, an amusement park, 10 restaurants,

as well as a large food court with 34 operations and

2,100 parking spaces.

Source: Public Company
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RIO DE JANEIRO
FOOD & BEVERAGE

Rio, known as a marvelous city, is 

famous for its breathtaking 

landscape, its laidback beach 

culture, its annual carnival, and 

importantly also for its gastronomy. 

In the city, visitors and residents 

alike can find something to meet any 

craving, from “feijoada” (brazil’s 

most famous dish) and 

“churrascarias rodízio” (all-you-

can-eat service) such as Marius, to 

upscale restaurants such as Oro. 

The south zone, mostly concentrated in the

neighborhoods of Ipanema, Leblon and Copacabana in

the West Zone, features the most important food and

beverage concentration in the city. Bars and fancy

restaurants are located at Dias Ferreira street.

The most important restaurants are located inside of the

main shopping centres mentioned in the “key retail

areas/streets” section of this guide.

The best upscale hotels of the city also offer the greatest

bars and restaurants, which are open to the general

public. These include Copacabana Palace and Fasano.

KEY AREAS CONSUMER PROFILE FOOD & BEVERAGE 

OPERATOR INCLUDING

South Zone (Leblon and Ipanema)

neighbourhoods.

Ultra high-end fashion district attracts locals 

and tourist alike. Numerous upscale eateries

Oro, Belmonte, CT Boucherie, 

Shushi Leblon, Fasano Al Mare, 

Gero, Le Vin Bistro, Alessandro & 

Frederico, Via Sete, Manekineko, 

Paris 6, Zaza Bistrô, L’Etoile and 

Jobi.

Source: Cushman & Wakefield.
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