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The Czech Republic is a gateway to the
region of Central and Eastern Europe
(CEE). The country has attracted
considerable foreign investment due to its
strategic location, educated workforce
and competitive infrastructure.
Tourism is booming and the Czech Republic retail scene
has been transformed over the last few decades. The
retail market is mature with 105 shopping centres, 205
retail parks and 250,000 sqm of high street floorspace (in
Prague).
The Czech Republic is a stable market within the CEE
region and has enjoyed a rapid growth based on skilled
low-cost manufacturing. It is the most urbanized country in
Central Europe, though Prague, the capital, is the only city
with more than one million inhabitants. Brno, in the south
of the country, is the second largest city in terms of
population, and the next major retail centre after Prague.
Both cities attract international retailers.
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CZECH REPUBLIC
ECONOMIC OVERVIEW

ECONOMIC SUMMARY
ECONOMIC INDICATORS*

2018F

2019F

2020F

2021F

2022F

GDP growth

2.9

2.5

2.3

2.1

1.9

Consumer spending

3.2

2.1

2.3

2.0

1.9

Industrial production

3.3

1.3

2.9

1.9

2.8

Investment

10.4

4.2

2.9

2.5

2.1

Unemployment rate (%)

3.2

2.8

3.0

3.1

3.2

Inflation

2.2

2.2

2.0

2.0

2.0

Koruna/€ (average)

25.6

25.6

25.2

24.6

24.2

Koruna/US$ (average)

21.7

22.4

21.2

19.9

19.4

Interest rates Short Term (%)

1.1

1.9

2.3

2.3

2.7

Interest rates 10-year (%)

2.0

1.9

2.3

2.7

3.0

ECONOMIC BREAKDOWN
Population

10.6 Million (2018F)

GDP (nominal)

US$ 244.5 Billion (2018F)

Public Sector Balance

0.1% of GDP (2018F)

Public Sector Debt
Current Account Balance
Parliament

Election Date

CZECH REPUBLIC
Retail Volume*

2018F

2019F

2020F

2021F

2022F

4.8

3.6

3.3

3.0

2.8

30.5% of GDP (2018F)
0.3% of GDP (2018F)
Right-centre ANO with centreleft CSSD supported by KSCM
Milos Zeman

President
Prime Minister

RETAIL SALES GROWTH:
% CHANGE ON PREVIOUS YEAR

Andrej Babis
2020 (Senate)
2021 (Chamber of Deputies)
2023 (Presidential)
NOTE: *annual % growth rate unless otherwise indicated. Figures
are based on local currency and real terms. E estimate F forecast.
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CITY

POPULATION (2018)

Prague (Praha)

1,294,513

Brno

379,527

Ostrava

290,450

Plzeň

170,936

Liberec

103,979

Olomouc

100,494

České Budějovice

93,863

Ústí nad Labem

93,040

SOURCE: Czech Statistical Office, January 2018

CZECH REPUBLIC
LARGEST CITIES
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CZECH REPUBLIC
RETAIL OVERVIEW

MAJOR DOMESTIC FOOD RETAILERS
Sklizeno, DELMART

MAJOR INTERNATIONAL FOOD RETAILERS
Tesco, Ahold, Billa, Lidl, Globus, Penny, M&S Food

MAJOR DOMESTIC NON-FOOD RETAILERS
ALPINE PRO, HANNAH / ROCKPOINT, Sportisimo, Pompo, HM studio, Bata, Blazek, Pietro Filipi, TETA drogistic

INTERNATIONAL RETAILERS IN THE CZECH REPUBLIC (Selection)
M&S, H&M, Reserved and other LPP brands, Zara and other Inditex brands, C&A, Peek & Cloppenburg, Van Graaf, Foot
Locker, Deichmann, Mango, Michael Kors, Louis Vuitton, Forever 21, COS, Philipp Plein, Escada, Brunello Cucinelli,
Celine, BVLGARI, Tod's, Burberry, Patek Philippe, Gucci, Jimmy Choo, Halada, Brioni, Louis Vuitton, Breitling, Roberto
Coin, Cartier, Gismondi, Dior, Salvatore Ferragamo, Tiffany & Co., Nespresso, Hermes, Fendi, Armani Jeans, Rolex,
Longchamp, Valentino, Tory Burch, Monclear, Pinko, Dolce&Gabana, Bally, Rolls Royce

FOOD AND BEVERAGE OPERATORS
Bageterie Boulevard, Cross Café, Fruitisimo, UGO Salads, Kolkovna Pub, Potrefena Husa Pub, Lokal Pub, Ambiente,
Pizza Coloseum, Costa Coffee, Starbucks, McDonalds, Burger King, KFC, Paul Bakery, Subway, Sbarro, Pizza Hut,
Vapiano, Hard Rock Caffe, TGI Fridays, KOBE

TYPICAL HOURS
SHOPPING CENTRES
Monday to Sunday 9am – 9pm

HIGH STREET

HIGH STREETS

PRAGUE

REGIONAL CITIES

Monday to Sunday 9am – 9pm

Monday to Saturday lunch time

NEW ENTRANTS TO MARKET
This is a selection - the total number of new entrants in 2017 and 2018 combined was 54

Huawei

Karl Lagerfeld

Vapiano

Daniel Wellington

Philipp Plein

Montblanc

Pizza Hut

Valentino

Sabon

Luisa Spagnoli

Lilou
Simone Pérèle

Christian Louboutin
Kazar

Honor
Tezyo

IQOS
Boux Avenue
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CZECH REPUBLIC
RETAIL SCENE

The liberalization and development of the
Czech Republic has made it an attractive
destination for a number of major
European retailers across many sectors
and formats. Interest remains strong, but
space is limited on Czech high streets.
Prague is the only city with extensive high street shopping, while
elsewhere in the country it is more limited (with the exception of
Karlovy Vary and Brno). Many household names in European
retail are represented on the high streets. In the Czech Republic
there is a modern retail area of 4.25 million sqm, of which 2.5
million sqm belongs to 105 shopping centres, 1.5 million sqm is
represented by 205 retail parks and some 250,000 sqm of space
is dedicated to high streets with 1,500 stores.
Shopping centres have developed strongly since their
introduction in 1997. As of December 2018, mall floorspace in
the Czech Republic is at 233 sqm/’000 people, compared to the
EU average of 297 sqm/’000 people. In 2021-2023, three major
projects are due to open in the Czech Republic: Savarin, located
on Prague’s main high street, Dornych development in Brno and
Ameside development in Pilsen. Centrum Stromovka, local
convenience shopping centre, will open in Prague in 2019.

The last couple of years have also see a marked increase in
development of retail parks. The trend towards retail warehouse
development, which started with the construction of
hypermarkets, and matured with the introduction of retail parks,
has been newly revived by a new wave of big-box developments.
Operators are increasingly aiming at budget- oriented consumers
in sectors such as sports (Decathlon), fashion (KiK, Pepco) or
furniture and housewares (Möbelix). Developments continue to
expand into smaller towns to be as close to customers as
possible.
The factory outlet sector is represented by 4 main projects –
Fashion Arena Prague Outlet, Premium Outlet Prague Airport,
Outlet Arena Moravia in Ostrava and Freeport Fashion Outlet
near Znojmo. The dominant project is the Fashion Arena Prague
Outlet driven by VIA Outlets that is becoming more premium in
terms of retail offer.
E-commerce is still constantly growing in the Czech Republic.
The major market players have started to expand into bricks and
mortar stores, while traditional retailers are actively developing
their online channel. Two major international e-commerce brands
About You and Zalando entered the Czech market in 2018 and
are also looking to expand into brick and mortar stores.

Key openings in the last 12 months include the Premium Outlet
Prague Airport (second factory outlet center in Prague) with
29,400 sqm of retail space, Outlet Arena Moravia in Ostrava with
17,000 sqm retail space and Géčko extension in Ostrava (an
increase of 13,800 sqm). Many large schemes, especially in
Prague, have already completed or are planning major
refurbishments to improve their interior area, F&B offer and to
create additional space for new anchor tenants in order to create
a thriving destination for customers. This trend has also begun in
regional cities, with many refurbishments expected to complete in
2019 or 2020.
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CZECH REPUBLIC
SHOPPING CENTRES

TOP TEN SHOPPING CENTRES BY SIZE
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NAME

CITY

YEAR
OPENED

SIZE (GLA SQM) NUMBER OF UNITS

Centrum Chodov

Prague

2005/2017

102,200

301

Olympia Brno

Brno

99/04/07/09

87,200

202

Centrum Černý Most

Prague

97/00/13

84,400

177

OC Letňany

Prague

1999

76,500

157

Avion Shopping Park Ostrava

Ostrava

01/05/08/10/12

65,200

168

Metropole Zličín

Prague

2002/2004

60,000

126

Forum Nová Karolina

Ostrava

2012

57,800

204

OC Nový Smíchov

Prague

2001

55,500

172

OC Nisa

Liberec

1999/2008

46,000

154

Šantovka Olomouc

Olomouc

2013

46,000

188
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CZECH REPUBLIC
KEY FEATURES OF LEASE STRUCTURE

SUB-HEADING
KEY FEATURES OF LEASE
ITEM

COMMENT

Lease Terms

Typical lease terms are generally for five or ten years, often with options to extend. Rents are denominated in EUR or CZK, and payable in
CZK. Rents are expressed on a per sqm basis. Conditions to terminate are negotiable but must be clearly stated in the lease; otherwise there
are limited reasons permitted by law for the landlord to break. While break clauses do exist, they are almost exclusively conditioned by penalty.
Under previous regulations, tenants had the right to terminate their lease if the building changed ownership. This right has now been removed,
hence boosting the security of income offered by real estate. These amendments are intended to apply retrospectively but are as yet little
tested in court. Restrictive user clauses are not usually included in a lease but where added they are enforceable.

Rental Payment

Rents are generally paid monthly or quarterly. Frequently turnover rents of between 3-10% (depending on use) are employed in new retail
developments. Turnover rents are usually subject to a base rent. A security deposit equivalent to three months rent, service charge and VAT
applicable on the amount is usually required or the equivalent parent company guarantee. Key money/premiums are allowable but not common
place.

Rent Review

Indexation is not common practice but is being seen on an increasing basis, together with fixed uplifts and can be particularly prevalent in the
supermarket sector. The basis of rental review open market rental value (upward only even where rents generally have decreased) usually
every 5 years. Most rents are indexed annually to the relevant inflation index, either the Eurozone or EU 27 HICP for Euro-denominated leases
or Czech Statistical Office CPI for CZK leases. Security of tenure is not automatic but may be included in the lease by negotiation. Under old
style leases, fixed-term leases were difficult for the landlord to break but these restrictions have been ended by the 2005 lease reform, although
the enforceability of this retrospectively is yet to be tested.

Service Charges, Repairs and
Insurance

A service charge is usually payable in all building types. The charge normally includes management fees, marketing, security, cleaning, internal
maintenance of common parts, servicing of elevators, external maintenance, external insurance, water, electricity, heating, air conditioning and
snow clearance. It excludes internal maintenance of rented accommodation, internal (equipment) insurance and VAT. By law the service
charge cannot be included in the rent and must be quoted and paid separately. Landlord responsible for main Structure (may be charged to the
tenant through the service charge) and large scale repairs and maintenance. The tenant is responsible for minor outlays and superficial repairs.
In a multi-let building, the landlord will provide such services but charge back via the service charge. Lighting, Heating, A/C costs for the
common areas are paid in advance. The landlords are responsible for insuring the main structure whilst the tenant pays internal insurance
(sometimes also business insurance, in retail)

Property Taxes and other costs

Real Estate Tax is payable by the owner, but the amount payable is very small. Despite this, the cost is often recovered from the tenant in the
service charge. 21% VAT payable on rent.

Disposal of a Lease

Sub-leasing is negotiable but is always subject landlord approval. Assignments are not recognized by Czech law and in practice; a written
agreement by all parties is required. Early termination is only by break clause. Usually, the tenant is responsible for reinstating the premises
subject to normal wear and tear.

Valuation Methods

Zoning methods rarely used. Standards vary, with some landlords using GIF (retail), some BOMA, otherwise it tends to be Gross Internal Area,
excluding vertical circulation. Most will include an “add factor” to allow for a proportion of common areas.
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JAN KOTRBACEK
International Partner
Head of Retail Agency CEE
Cushman & Wakefield, s.r.o.
Quadrio Offices
Purkynova 2121/3
110 00 Prague 1
Czech Republic
Mob:+420 602 655 806
Jan.kotrabacek@eur.cushwake.com

No warranty or representation, express or implied, is made to the
accuracy or completeness of the information contained herein, and the
same is submitted subject to errors, omissions, change of price, rental
or other conditions, withdrawal without notice, and to any special
listing conditions imposed by our principals.
© 2019 Cushman & Wakefield LLP. All rights reserved.

