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DUBLIN

OVERVIEW

Dublin is the capital city of Ireland 

and is the commercial centre for 

business, culture, entertainment, 

education and tourism. 

Ireland has been on a positive trajectory over the past 

number of years, and as the economy continues to grow, 

Dublin will continue to see the benefits first and foremost. 

A number of multi-national companies already see Ireland 

as their global headquarters and the country is seeing 

further expansion and new entrants in this space, with a 

booming office environment in Dublin at present. These 

companies are mainly within the IT and life sciences 

industries.

As employment and disposable income are on the rise, 

retailers are seeing a more stabilised environment for 

trade. The core retail districts in Dublin, namely Grafton 

Street and Henry Street are seeing new international 

entrants, which will cascade into the core shopping 

centres within Dublin. Vacancy levels in prime Dublin retail 

are minimal with most locations beginning to see further 

development and expansion to accommodate demand 

and larger size requirements. 

Dublin remains an attractive tourist destination and 

benefits from significant tourist spend from visitors, 

particularly those within the EU.

FACTS ABOUT THE CITY 

€6.1 Bn spent by tourists in 2018.

Average footfall on Grafton Street per annum is 57 million.

A total of 31.5 million passengers travelled through Dublin 

Airport in 2018.
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GRAFTON STREET
The Grafton Street area is Dublin’s, and indeed Ireland’s, 

premier retail location. It sits in the middle of the central 

business district, which comprises many of the country’s 

largest businesses and leisure attractions. The area is 

home to numerous high-end fashion brands, some 

housed within Brown Thomas Department Store and 

internationally recognised retailers and global brands, the 

most recent of which to open was Victoria’s Secret. There 

is also significant development taking place on the 

surrounding streets, providing much needed larger floor 

area, which will only enhance this area as a core shopping 

location. 

DUBLIN
KEY RETAIL STREETS & AREAS

HENRY STREET / MARY STREET
Henry Street / Mary Street is within Dublin’s prime retail 

core and is the city’s second shopping street. Many large 

international retailers have located there in recent years 

due to the availability of large floor areas and more 

competitive rents when compared to Grafton Street. Henry 

Street houses Arnotts Department Store which is now run 

by the Selfridges Group, Penneys, Marks & Spencer, 

Zara, Next, Topshop and H&M. This area also has a 

number of developments in the pipeline. LUAS cross city 

(light rail)  connects the city and offers real opportunities 

to this area for growth. 
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DUBLIN
MARKET OVERVIEW 

KEY AREAS / 

STREETS/SHOPPING 

CENTERS

CONSUMER PROFILE
MAJOR RETAILERS 

PRESENT
NEW ENTRANTS

TYPICAL ZONE A 

RENTS FOR 

UNIT 200 SQM*

RANGE OF UNIT 

SIZES

Grafton Street

Higher to middle income. 

Tends to attract more mature 

shoppers and tourists.

Marks & Spencer, Brown 

Thomas, & Other Stories, 

Victoria's’ Secret, Hugo Boss, 

Boodles

Rituals
€6,750 psm /year 

Zone A
30-3,000 sqm

Henry Street / Mary Street 
Middle to lower income. 

Younger age profile shopper.

Arnotts, Debenhams, H&M, 

Zara, Marks & Spencer, 

Dunnes Stores, Penneys

Next
€4,683 psm / year

Zone A
30-5,000 sqm

Dundrum Shopping Centre Higher to middle income.

Harvey Nichols, House of 

Fraser, Gant, LK Bennett, 

Penneys, Marks & Spencer, 

Michael Kors, Next, Monsoon, 

Zara, H&M, Karen Millen

Kurt Geiger, Mad Egg, Holland 

& Barrett, Folkster

€4,700 psm / year 

Zone A
50-4,000 sqm

Blanchardstown Shopping 

Centre 
Middle income consumer.

Debenhams, Dunnes Stores, 

Zara, BT2, H&M, Penneys, 

Rituals

Rituals, Mango, Hollister
€3,400 psm / year

Zone A
50-2,000 sqm

Liffey Valley Shopping Centre
Middle to lower income 

consumer

H&M, Dunnes Stores, Marks & 

Spencer, Penneys, Boots, 

Tommy Hilfiger

Jump Zone (Leisure)
€3,100psm / year

Zone A
50-1,000 sqm

Pavilions Shopping Centre
Middle to lower income 

consumer

H&M, Supervalu, JD Sports, 

Zara, Penneys, Dunnes
Rituals, Zaytoon

€2,315 psm / year

Zone A
50-1,000 sqm

* Note that in Ireland zoning is based upon 6.1m zones.
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LIFFEY VALLEY SHOPPING CENTRE
Liffey Valley Shopping Centre is primarily a single level 

scheme comprising 46,000sqm of retail floorspace, in 

recent years it received a large extension for an upsized 

Penneys, Vue Cinema and an increased F&B offering. Its 

anchors include Dunnes Stores, Penneys, Boots and Vue. 

Further expansion is expected here in the coming years. 

DUNDRUM TOWN CENTRE
Dundrum Shopping Centre opened in 2005 and is located 

in an affluent suburb of Dublin. It is well connected to the 

city centre via LUAS (light rail system) and is home to 

many high-end international brands. This is considered 

the prime Shopping Centre in Ireland with 140,000sqm of 

retail floor space, a cinema and F&B. Its main retailers are 

House of Fraser, Harvey Nichols, Marks and Spencer's 

and Penneys. Currently the centre is creating a new 

leisure and F&B offering within the Pembroke District area 

of the scheme.

DUBLIN
MAJOR SHOPPING CENTRES

BLANCHARDSTOWN CENTRE
Blanchardstown shopping centre is situated in West 

Dublin and has the benefit of two retail park adjacencies; 

Blanchardstown Retail Park and Westend Retail Park. 

The centre comprises 120,000sqm of retail, leisure and 

F&B space. The retailers are mid market brands, with 

anchors including Penneys, Dunnes Stores, BT2. It has 

planned extensions underway and will provide additional 

floorspace in 2019.

PAVILIONS SHOPPING CENTRE, 

SWORDS
Pavilions Shopping Centre is situated in North Dublin in 

the village of Swords and provides 52,000sqm of retail & 

F&B. The scheme is anchored by TK Maxx, Supervalu, 

Zara and Dunnes Stores. It has potential for further 

development, but as yet delivery timescale is still 

unconfirmed. 
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THE SQUARE TOWN CENTRE, 

TALLAGHT
The Square is situated in South West Dublin and is well 

connected with public infrastructure and easy access to 

city centre vis LUAS. The centre comprises 55,000 sqm of 

retail, leisure and F&B space. The retailers are mid market 

to lower market brands, with anchors including 

Debenhams, Dunnes Stores, Tesco. Planning permission 

has been granted for further extensions to facilitate 

additional retail, F&B and leisure space and residential.
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Dublin offers one of the widest varieties 

of restaurants of any city in Europe, 

providing for every budget and taste. 

Whether you want to dig into a 

traditional bag of fish and chips or dine 

out in Michelin star restaurants, there 

is something for everyone.

The restaurant market has seen strong demand over the 

past few years with this trend expected to continue. The 

demand has been from both national and international 

restauranteurs, with significantly more demand from 

national occupiers. The main expanding operators in 

Dublin are The Wright Group, The EE Group and Press 

Up Entertainment, all of whom operate a number of F&B 

and leisure brands throughout Dublin. 

Most new and planned retail developments have a strong 

focus on F&B to accommodate for an increase trend of 

eating out. The Ivy Group opened a large premises on 

Dawson Street in 2018, The Wright Group are working on 

a large Food Hall in St. Andrews Church on Suffolk Street 

and developer Hines have commenced construction 

Central Plaza, Dame Street to deliver a number of new 

restaurant opportunities, including a two level penthouse 

hospitality unit of approximately c.18,000sqft.  

There are many great value restaurants in Dublin, 

especially in the centre of town. Chez Max is located just 

next to the gates of Dublin Castle and is a small friendly 

restaurant where real French food is great. More 

upmarket restaurants include Guilbaud’s, L’Ecrivain, 

Chapter One, Peploe’s, Ely, Shanahans, Chez Max, Fade 

Street Social and Dax restaurants. 

DUBLIN
FOOD & BEVERAGE

KEY AREAS
CONSUMER 

PROFILE

FOOD & BEVERAGE 

OPERATORS

RENT FOR 350 

SQM UNIT

Temple Bar 
Late night lively, tourist 

driven

Bars and pubs, independent 

operators
€150,000 p.a

Dawson Street 
Business professionals 

and tourists

Marco Pierre White, Café En 

Seine, Milano, Carluccios, Ivy
€250,000 p.a

St Stephens 

Green/Grafton Street 

Business Professionals, 

Shoppers and Tourists

Bewleys, Starbucks, Peploes, 

Hugo’s, Wagamama’s, TGI Friday, 

Burger King, McDonalds, Nando’s

€250,000 +/- p.a.

South William Street 

& Environs

Business professionals, 

shoppers and tourists

PYG, Bar 7 Restaurant, Farrier & 

Draper, Alfies, Eden Bar and Grill 
€250,000 +/- p.a.

Georges Street, 

Aungier Street, Camden 

Street & Environs

Professionals and 

tourists, late night lively

Fade Street Social, Pi Pizza, 

Pickle, Hang Dai, Uno Mas, 

Brasserie 66, Rustic Stone

€200,000 +/- p.a.
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DUBLIN
RETAIL WAREHOUSING/BIG BOX RETAIL

The out of town market in Ireland is 

starting to see a resurgence following 

several years with limited activity.

This is directly linked to the housing crisis in Ireland with 

little to no development occurring between 2010 and 

2015. However, there has been increased levels of 

development in Dublin and this is starting to funnel its way 

to the other major cities namely Cork, Galway and 

Limerick which has resulted in a boost to the out of town 

market in both retail sales and new tenants. 

This resurgence, however, isn’t without its challenges and 

the market is still limited in terms of active retailers 

seeking space which is required to create competitive 

tension and as a result very flexible terms are available for 

tenants in secondary and tertiary out of town retail parks. 

UK retailers such as Dreams and Benson for Beds both 

were rumoured to be entering the Irish market to create a 

well needed lift over the a past couple of years, however, 

both of these rumoured entrants have not yet transpired.

The prime retail parks in Dublin are attracting top retailers 

at strong rental levels, such as the recent letting to IKEA 

in the Park Carrickmines, Co. Dublin and also Homesense 

opening in Westend Retail Park, Blanchardstown Dublin 

15. As a result, there is minimal vacancy in these prime 

retail parks with rates ranging from €25- €40 per sq.ft 

being achieved.

UK retailer, The Range, has profited more than any of the 

new entrants agreeing flexible terms and opening in a few 

of the out of town primary and secondary parks such as 

Childers Road Retail Park, Limerick, Four Lakes Retail 

Park, Carlow and Eastgate Retail Park, Cork. They have 

also taken a store in Liffey Valley Retail Park in Dublin. 

They have agreed very flexible tenant friendly terms in the 

secondary parks notably East Gate Retail Park and Four 

Lakes Retail Park.

The most active out of town retailers in the market at 

present are furniture, pet and gym operators. Homesense 

(TK Maxx), JYSK are on expansion trails and agreeing 

deals regionally over the past 12 months. There are also 

several independent Irish established furniture retailers 

seeking a second store in the market.

Maxi Zoo, Equipet, Petmania and Petworld are also 

extremely active in the market with one of these pet 

retailers having a presence in the majority of the retail 

parks in Dublin and regionally throughout Ireland. Maxi 

Zoo for example has 19 stores in Ireland at present.

Party City opened its first store in Ireland at Liffey Valley 

Retail Park.

Gym operators are also extremely active in the market, 

namely Energie Fitness, Ben Dunne Gyms and Fly Fit.  

Out of town parks represent attractive opportunities for 

these tenants given the flexible lease terms that are 

available and cheaper outgoings in terms of service 

charges, when compared to shopping centres.
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THE PARK, CARRICKMINES, DUBLIN 18
Out of Town park which is located in south Dublin just off 

the M50 motorway providing an arterial route around 

Dublin City. This Park comprises a mix of national and 

international open use and bulky goods operators such as 

IKEA, Woodies DIY, Harvey Norman and TK Maxx. There 

is no vacancy at present in the park and they are currently 

seeking planning for a proposed Phase 3 development on 

the site. Rents are in the region of €40 per sq ft. 

AIRSIDE RETAIL PARK, SWORDS, CO. 

DUBLIN
Located in North Dublin just off the M1 motorway. The 

park is fully occupied at present with the most recent deal 

completed with Michael Murphy Furniture in the region of 

€25 per sq ft. Tenants include Woodie’s DIY, Harvey 

Norman, EZ Living and PC World/Currys.

DUBLIN

WESTEND RETAIL PARK, 

BLANCHARDSTOWN, DUBLIN 15
This park is located just off the M50 Motorway and is 

directly adjacent to Blanchardstown Shopping Centre one 

of Ireland’s top 5 shopping centres. There has been a 

considerable turnover of tenants over the past couple of 

years with only one unit remaining. Homesense and 

Elvery’s are the most recent occupants and rent levels are 

in the order of €30-€35 per sq ft.

RETAIL WAREHOUSING/BIG BOX RETAIL
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