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The COVID-19 Outbreak Heavily Impacted Retail Project Operations
No new projects entered the market in Q1. The Wuxi government issued 17 measures to help local real estate enterprises during the COVID-19 

outbreak, and many real estate projects then restarted construction after late February. However, the city government sti l l i mposed strict 

quarantine measures during most of the quarter. For almost a month, people without a local health check code (Xi Health Code) had been unable 

to access public places in the city. The Xi Health Code was linked to local addresses, and in preventing visitors from other cities and from 

overseas it hit retail properties in the city hard during the outbreak. Many shopping centres shortened their operation hours until late March. Even 

after normal shopping center operations resumed footfall traffic has been dramatically reduced from pre -outbreak levels.

The Outbreak Has Forced Retailers to Change
Before the COVID-19 outbreak many shopping centers sti l l let space for pop-up stores during the Spring Holiday period. However, many brands 

were then forced to close stores as quarantine policies kicked in. Cinemas, KTVs, education institutions and parent -kid brands ceased operations 

until further notice. Food and beverage brands lost many customers as tourists and visitors from other cities and countries were barred from 

frequenting public spaces. However, the epidemic has spurred retailers to improve service levels, both online and offl ine. On the one hand, it has 

accelerated the development of multichannel marketing by retailers. Internet sales platform usage, such as WeChat Accounts, a nd cooperation 

with popular apps, were more widely witnessed by many retail brands. On the other hand, increased hygiene measures were imple mented within 

shopping centers, raising onsite hygiene to new levels. To help occupiers survive, many retail property owners also reduced rent and management 

fees for periods varying from six days to two months. Within the quarter, the overall vacancy rate remained at around 2.5%, while, citywide, the 

average monthly rental level remained at around RMB592.0 per sq m.

Uncertainties and Opportunities Will Coexist
It may take an extended period of time for crowds to return to public consumption, and hence retailers will need to consider far greater online 

presence and visibil ity into the future. Additionally, as the Jiangsu health code is becoming more and more accepted in Wuxi, retailers should see 

more consumers from Jiangsu Province and other locations in the Yangtze River Delta area to visit Wuxi for shopping in the ne ar future.
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PROPERTY SUBMARKET EXPECTED OPENING DATE SQM

Xidong Yaohan Guangyi/Livat 154,000 2020

Yuanrong Plaza Others 125,000 2021

Xinwu Wanda Plaza Taihu New City 100,000 2021
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SUBMARKET INVENTORY (SQM) VACANT  (SQM) VACANCY  RATE
UNDER  CNSTR TILL 2023

(SQM)

OVERALL AVG   RENT 

(RMB/SQM/MO)*

Chong’An Temple 558,500 10,021 1.8% - 456-1,520

Guangyi/Livat 228,000 5,467 2.4% 154,000 210-240

Taihu Square 180,000 6,400 3.6% - 300

Changjiang North Road 330,000 17,500 5.3% - 450-600

Taihu New City 515,400 5,154 1.0% 100,000 200-400

W UXI TOTALS 1,811,900 44,542 2.5% 254,000 200-1,520

* Rental rates are calculated by NLA and considered as consistently achievable for prime space (usually the ground floor) in major shopping centers, excluding management fee, promotional fee and other fees. 
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