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Overview
The effects of the Covid-19 pandemic on the retail market remained in the first quarter of 2021 due to

ongoing restrictions. In addition to curfews, limitations in the activities of retailers are reflected in the total

turnover and visitor number indices.

The footfall index has dropped significantly by 62% in February compared to year before while increased

9.4% compared to January. Although the turnover index was showing signs of recovery in all categories

in the first two months of 2020 pre-pandemic period, it decreased by 22,6% y/y in February 2021. The

turnover index showed better performance than the first month of the year in line with the 10.3% m/m

increase.

The most dramatic decline is recorded in the food & beverage category by 59% compared to same month

of last year. While the decrease is around 30% in both apparel and shoe category, the technology

category, which has been improving since the beginning of the pandemic, grew by 7% y/y in February

and became the only category that recorded increase.

Turnover and number of visitors indicators are expected to recover in the second half of the year as

restrictions are softened.

On the other hand, calender adjusted retail sales volume and retail turnover rose by 4.6% and 21%

respectively according to TurkStat data. In line with changing consumer habits and behaviours emerged

during the pandemic, online retail sales volumes increased by 80.1% and online retail turnover increased

by 105.9% in February compared to the same month of previous year.

In addition to these, while consumer price index continued its upward trend in March 2021 and recorded

at 16.2%, consumer confidence index showed a slight recovery and grew by 7% compared to previous

year.

Prime Retail Rents, March 2021

Prime 

Rents:

MARKET INDICATORS

Prime Retail Yields, March 2021

RECENT PERFORMANCE

Currency volatility and the Covid-19 pandemic put 

a downward pressure on prime rents.

Prime 

Yields:
A slight increase in yields, against limited evidence.

Supply:

Demand: Retailer demand continues to be low with ongoing

pandemic related restrictions.

HIGH STREET 

SHOPS
Current Last Last 10 Year

(figures are gross, %) Q Q Y HIGH LOW

Istanbul 7.50 7.25 7.25 7.50 5.80

Izmir 8.50 8.25 8.25 10.50 7.50

Ankara 8.50 8.25 8.25 10.50 7.00

SHOPPING 

CENTRES
Current Last Last 10 Year

(figures are gross, %) Q Q Y HIGH LOW

Country prime 8.00 7.75 7.75 8.25 7.00

New developments slowed but increase in supply pipeline

continued. Further delays and postponements in the

shopping centre openings expected.

HIGH STREET 

SHOPS

TRY US$ € US$ Growth % 

sq.m/mth sq.m/mth sq.m/yr sq.ft/yr 1YR 5YR cagr

İstanbul 760 105 1.000 117 -19,23 -17,81

İzmir 370 45 480 50 -25,00 -23,34

Ankara 450 60 600 67 -25,00 -15,59
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Occupier Focus
Ongoing pressure on occupier demand remained along with both weekend curfews and activity restrictions in the first quarter of 2021. Moreover, national and international retailer demand is anticipated to be low in

the first half of the year and investment plans are also expected to convert in the medium to long term. On the other hand, experience-oriented physical retailing strengthens its place in the changing retail market.

Pasabahce Stores opened the first experience store with 1,200 sq.m area on three floors on Bagdat Street, offerring digital options to its customers. While the number of Avon stores in the cosmetics category is

increasing; Koçtaş Fix from the home & furniture category, Storks from the accessories category, and Colin’s from the apperal category, have decided continued their expansion strategy in 2021.

n parallel with the increasing online retail, brands that have only online sales channel aim to maintain their presence in physical stores by omni-channel sales. Accordingly, Evidea plans to increase the number of

stores until the end of the year. MediaMarkt, in the technology category, continued to expand by entering Tekira Shopping Center in Tekirdag. Although the food & beverage category is the most affected category

by the restrictions, it is expected to recover partially in the second half of the year. Supermarket and discount store chain retailers, which have been on the rise, are likely to continue their growth strategies in the

upcoming period.

Outlook

• Retail was one of the asset classes affected most by pandemic thduring 2020. Turnover and footfall indices in shopping centres continued to remain at a low level in the first quarter of 2021 compared to

pre-pandemic period. On the other hand, the fact that the visitors are shopping in a way to fulfill their needs by reducing the frequency of visits has caused both in average basket amount and sales per

person figues to increase. Key performance indicators are expected to recover partially by the second half of the year and recovery in the retail is anticipated to be in the medium term.

• According to the retailer survey of the United Brands Association of Turkey in February 2021, 57% of the retailers went downsizing while 21% continued their expansion plans in shopping centres after a full

year of pandemic. On the other hand, 54% of the retailers preserved their number of stores in high streets. While retailers adopt more efficient retailing strategies with store optimization, they hope that the

Short-Time Working Allowances, which expired at the end of March, will continue in order to maintain their resilience. Shopping center investors decided to continue turnover rent basis due to decresing

turnover figures of stores.

• With the all-time high growth of e-commerce volume and its increasing market share from 9.8% to 15.7%, single channel retailers have turned to omni-channel sales correspondingly. This trend is not only

limited from offline to online, but also only online selling retailers have adopted the strategy of continuing their expansion in physical stores. It is predicted that the omni-channel retailers will remain strong in

the following periods.

• While digitalization gains momentum in the reshaping the retail market, retailers are strengthening their technological infrastructure in their physical stores. This trend will continue and strengthen upcoming

period. However, landlords and investors must address the need for more open spaces, interactive entertainment and cultural activities, new health and safety standards and concept change in line with

changing consumer demand. Althogh retail has clearly been challenged and closed stores mean no sales, reinvigoration will be shaped by concepts that are either hyper-convenient or that offer a unique,

destination worthy experience.

• Repurposing and refunctioning studies in shopping centres will increase within the assets that are not able to to adopt new concepts and this changing environment.

• Opportunistic buyers interest is expected to accelerate for distressed assets in the near future.

No additional supply entered the market in the quarter half of the year, where total shopping

center supply remains stable 13.5 million sq.m gross leasable area. Completed shopping centers

expect to reach sufficient occupancy for opening by collecting rental demands due to the current

low demand.

Investment Focus
No sizeable investment deal was closed in the first quarter; however, investment activity in retail is

anticipated to gain momentum with more distressed assets coming on the market. There are

noticable shopping centers for sale from the bank in the secondary regions.

Recently, Akfen REIT purchased 51% of Firatcan Construction Co., which has undertaken the Gar

Shopping Mall project in Kadıköy, Istanbul, for ₺59 million (€6.2 million).
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This report has been produced by Cushman & Wakefield LLP for use by those with an interest in commercial property solely for information purposes. It is not intended to be a complete description of

the markets or developments to which it refers. The report uses information obtained from public sources which Cushman & Wakefield LLP believe to be reliable, but we have not verified such

information and cannot guarantee that it is accurate and complete. No warranty or representation, express or implied, is made as to the accuracy or completeness of any of the information contained

herein and Cushman & Wakefield LLP shall not be liable to any reader of this report or any third party in any way whatsoever. All expressions of opinion are subject to change. Our prior written consent

is required before this report can be reproduced in whole or in part. ©2021 Cushman & Wakefield LLP. All rights reserved..
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About Cushman & Wakefield
Cushman & Wakefield (NYSE: CWK) is a leading global real estate services firm that delivers exceptional value for real estate occupiers and owners. Cushman & Wakefield is among the largest real

estate services firms with approximately 50,000 employees in over 400 offices and 60 countries. In 2020, the firm had revenue of $7.8 billion across core services of property, facilities and project

management, leasing, capital markets, valuation and other services. To learn more, visit www.cushmanwakefield.com or follow @CushWakeTurkiye on Twitter.

Our Research Services
Cushman & Wakefield (C&W) is known the world over as an industry knowledge leader. Through the delivery of timely, accurate, high-quality research reports on the leading trends, markets around the

world and business issues of the day, we aim to assist our clients in making property decisions that meet their objectives and enhance their competitive position. In addition to producing regular reports

such as global rankings and local quarterly updates available on a regular basis, C&W also provides customized studies to meet specific information needs of owners, occupiers and investors.

Accessing Cushman & Wakefield Research
To see all our publications, please visit:

http://www.cushmanwakefield.com

http://www.cushbakisi.com/
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