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Overview
In the first half of 2021, the repercussions of the Covid-19 pandemic on the retail market continued with

curfews and full lockdowns. At the end of the half year, positive developments began to be observed in

the retail sector, with gradual normalization steps, partial openings of shopping centers, and the

increasing number of vaccinations. Moreover, all these efforts had a positive impact on the total turnover

and number of visitors indices.

The footfall index has increased significantly by 42% in June compared to year before while increased

154% compared to May.

The turnover index decreased by all categories last year, increased significantly compared to the previous

year by 101% in June 2021. In addition, the turnover index showed a better performance in June with an

increase of 144% compared to May.

The most significant growth is recorded in the food & beverage category by 178% compared to the same

month of last year. While the annual rise in clothing and footwear categories was 125%, the technology

category, which has developed since the beginning of the pandemic, continued to grow by 29% in June.

On the other hand, calendar adjusted retail sales volume and retail turnover rose by 18% and 41.6%

respectively according to TurkStat data. In line with changing consumer habits and behaviours emerged

during the pandemic, online retail sales volumes increased by 43% and online retail turnover increased

by 64.1% in June compared to the same month of previous year.

Moreover, while consumer price index continued its upward trend in June 2021 and recorded at 17.5%,

consumer confidence index decreased by 1% compared to previous year.Prime Retail Rents, June 2021

Prime 

Rents:

MARKET INDICATORS

Prime Retail Yields, June 2021

RECENT PERFORMANCE

Currency volatility and full lockdowns put 

downward pressure on prime rents.

Prime 

Yields:
Despite increased transaction activity, prime yields 

remained stable.

Supply:

Demand: Retailer demand came upward with gradual 

normalization steps. 

HIGH STREET 

SHOPS
Current Last Last 10 Year

(figures are gross, %) Q Q Y HIGH LOW

Istanbul 7.50 7.50 7.25 7.50 5.80

Izmir 8.50 8.50 8.25 10.50 7.50

Ankara 8.50 8.50 8.25 10.50 7.00

SHOPPING 

CENTRES
Current Last Last 10 Year

(figures are gross, %) Q Q Y HIGH LOW

Country prime 8.00 8.00 7.75 8.25 7.00

New developments slowed but increase in supply pipeline 

continued. Postponed shopping center openings are 

taking place.

HIGH STREET 

SHOPS

TRY US$ € US$ Growth % 

sq.m/mth sq.m/mth sq.m/yr sq.ft/yr 1YR 5YR cagr

İstanbul 750 90 900 100 -25,00 -20,31

İzmir 380 45 460 50 -18,18 -20,31

Ankara 460 60 560 67 -20,00 -18,80
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Occupier Focus
With the full lockdown in the second quarter of the year and the gradual normalization steps, the demand stagnation in the retail market was replaced by an increase in demand at the end of the quarter. Moreover,

domestic and international retailer demand is expected to increase in the second half of the year. On the other hand, some retailers turning the pandemic crisis into an opportunity and gave importance to new store

investments and store renovations in primary locations. In addition, along with the rise of online retail, the concept of experience-oriented physical retailing is becoming popular day by day. In the first half of the year,

Dyson, in the technology category, opened its first 'Demo Store' stores in Turkey in İstinye Park and Akasya shopping centres. Evidea from the furniture category, starting their journey with online retail, continues to

expand the number of physical stores and reached a total of 21 stores. In the first half of 2021, while Decathlon gradually increased the number of stores from the sports stores category; Atasay from the accessories

category, Migros from the supermarket category and Mavi from the fashion category continue their expansion strategies.

Outlook

• Retail was one of the asset classes affected most by full lockdowns and restrictions. Turnover and footfall indices in shopping centres remain at higher levels with the gradual normalization efforts that

started in the last month of the second quarter compared to the first quarter of 2021. On the other hand, indicators are expected to improve partially by the second half of the year and the recovery is

expected to be in the medium term.

• Shopping centre investors continued their decision to turnover on a rental basis due to the falling turnover figures of the stores.

• With the all-time high growth of e-commerce volume and its increasing market share from 9.8% to 15.7%, single channel retailers have turned to omni-channel sales correspondingly. This trend is not only

limited from offline to online, but also online only retailers have adopted the strategy of continuing their expansion in physical stores. It is predicted that the omni-channel retailers will remain strong in the

following periods.

• While digitalization gains momentum in the reshaping the retail market, retailers are strengthening their technological infrastructure in their physical stores. This trend will continue and strengthen upcoming

period. However, landlords and investors must address the need for more open spaces, interactive entertainment and cultural activities, new health and safety standards and concept change in line with

changing consumer demand. Although retail has clearly been challenged and closed stores mean no sales, reinvigoration will be shaped by concepts that are either hyper-convenient or that offer a unique,

destination worthy experience.

In the first half of the year, Cadde 54 shopping center opened its doors and the total supply is

recorded at 13.5 million sq.m gross leasable area.

Investment Focus
No sizeable investment deal was closed in the second quarter; however, investment activity in

retail is anticipated to gain momentum with more distressed assets coming on the market. In the

first quarter, Akfen REIT purchased 51% of Firatcan Construction Co., which has undertaken the

Gar Shopping Mall project in Kadıköy, Istanbul, for ₺59 million (€6.2 million).
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This report has been produced by Cushman & Wakefield LLP for use by those with an interest in commercial property solely for information purposes. It is not intended to be a complete description of

the markets or developments to which it refers. The report uses information obtained from public sources which Cushman & Wakefield LLP believe to be reliable, but we have not verified such

information and cannot guarantee that it is accurate and complete. No warranty or representation, express or implied, is made as to the accuracy or completeness of any of the information contained

herein and Cushman & Wakefield LLP shall not be liable to any reader of this report or any third party in any way whatsoever. All expressions of opinion are subject to change. Our prior written consent

is required before this report can be reproduced in whole or in part. ©2021 Cushman & Wakefield LLP. All rights reserved..
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About Cushman & Wakefield
Cushman & Wakefield (NYSE: CWK) is a leading global real estate services firm that delivers exceptional value for real estate occupiers and owners. Cushman & Wakefield is among the largest real

estate services firms with approximately 50,000 employees in over 400 offices and 60 countries. In 2020, the firm had revenue of $7.8 billion across core services of property, facilities and project

management, leasing, capital markets, valuation and other services. To learn more, visit www.cushmanwakefield.com or follow @CushWakeTurkiye on Twitter.

Our Research Services
Cushman & Wakefield (C&W) is known the world over as an industry knowledge leader. Through the delivery of timely, accurate, high-quality research reports on the leading trends, markets around the

world and business issues of the day, we aim to assist our clients in making property decisions that meet their objectives and enhance their competitive position. In addition to producing regular reports

such as global rankings and local quarterly updates available on a regular basis, C&W also provides customized studies to meet specific information needs of owners, occupiers and investors.

Accessing Cushman & Wakefield Research
To see all our publications, please visit:

http://www.cushmanwakefield.com

http://www.cushbakisi.com/
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