
M A R K E T B E AT

Retail Q1 2022
ITALY

ECONOMY OVERVIEW
After the slowdown at the end of 2021, at the beginning of 2022 the Italian economy was recovering from the impact of the latest omicron variant, the outlook was
positive thanks to a mitigation of the sanitary crisis. At the end of February, a new wave of uncertainty started with the war in Ukraine exacerbating tensions in the
commodities market. While still growing in comparison to the 1st quarter of 2021, GDP is forecasted to slightly decrease with respect to the 4th quarter of 2021. The
exceptional increase of natural gas prices has accelerated the rise of CPI, that has reached the highest values for more than 20 years. While still growing in the year
over year comparison, the consumer confidence climate dropped significantly in March, bringing it to its lowest level since May 2021, when most of the Covid
restrictions where still in place. Rising inflation and unfavourable consumer confidence will have a negative impact on household consumption in its path to recovery.
Although the economic activity has slowed down, business confidence is limiting the decrease and the unemployment rate is expected to hold steady in the coming
quarters and then tighten in the longer term. The length of the conflict and the possibility of it escalating beyond Ukraine will be key elements to understand how and
when Italian economic activity will be back on the promising trends of 2021.

OCCUPIERS & INVESTMENT FOCUS
Rental values for the first quarter of 2022 were stable in the majority of the Italian cities, apart from some slight contractions in the locations mostly affected by limited
flows of international tourists. In the general picture, the luxury sector was still resilient, in particular Via Montenapoleone in Milan, which registered the new historical
highest value confirming its crucial role in the national and international retail market. On the mass market side, operators are willing to develop and afford new
challenges, even though for the moment sales are not reflecting their positive approach.
Milan confirmed once more its leading role towards innovation and a better life quality, as proven by some projects liaised to 2026 Winter Olympic Games and
situated in some secondary zones of the city, which will be re-developed and re-qualified to offer modern and mixed-use areas with a particular focus on retail.
Rome is in a less dynamic situation, due to the lack of international tourism which lead to an increase in vacancy levels; Florence market was brighter,
notwithstanding high turnover of retailers in the high streets and the offer of different vacant units.
In terms of leases, free rent for the first year of contract, together with Landlords’ capital contributions are now more common conditions required by tenants.
In the out-of-town market, some occupiers of large sized units (LSU) are remodeling their sale formats towards smaller units.
In the first quarter of 2022, the pandemic still affected investors decisions, with the retail investment market recording a low transaction activity closed at some €150
million, despite low, it almost doubled the amount reached in Q1 2021.

OUTLOOK
While pandemic started to reduce its impact on retailers’ performances, war in Ukraine and consequent effects on inflation brought new uncertainties in the market,
affecting consumers’ spending and in the end slowed down path to recovery.
Investors are and will be more and more selective on a case-by-case situation waiting to see whether the pandemic introduced structural changes in retail customers
habits. So far investors bought different type of retail assets: mixed use assets or portfolios with some value-add opportunities, supermarkets and retail parks
because of the resilience shown during the lockdown, long-term income producing high street retail, and secondary out-of-town retail malls offering opportunistic
returns. We expect this trend to be maintained for the incoming months.
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Milan Rome Venice Florence Turin Shopping Centres Retail Parks

€14,500
Milan Prime Rent /sqm/yr

€12,800
Rome Prime Rent /sqm/yr

€900
Prime Shopping Centres Rent /sqm/yr

8.5%
Unemployment Rate 

+5.3%
GDP Growth

+6.2%
Consumer Price Index

ITALIAN ECONOMIC
INDICATORS Q1 2022

12-Mo.
Forecast

YoY  
Chg

+12.3%
Retail Business Confidence Growth

+8.1%
Consumer Confidence Growth

Sources: ISTAT and Moody’s
Note: with the exception for Unemployment Rate 
(percentage of unemployed persons in relation to the 
corresponding labour force), data refers to Q1 2022 
variations with respect to the previous year.
.

PRIME RENTS
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estate occupiers and owners. Cushman & Wakefield is among
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property, facilities and project management, leasing, capital
markets, valuation and other services.
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KEY SALES TRANSACTIONS

KEY LEASE TRANSACTIONS

MARKET STATISTICS (*)

KEY PIPELINES 2023-25

Notes:
Renewals not included in leasing statistics
*Yields are calculated on a net basis as Net Yield = NOI (1) / PP (2)
1. Net Operating Income - after deducting all non-recoverable
expenditure
2. Purchasing Price – excluding transfer costs, tax and legal fees.
With respect to the yield data provided, in light of the changing nature
of the market and the costs implicit in any transaction, such as
financing, these are very much a guide only to indicate the
approximate trend and direction of prime initial yield levels and should
not be used as a comparable for any particular property or transaction
without regard to the specifics of the property.
Yields may be based either on estimations or market sentiment,
depending on the number of transactions occurred in the selected
submarkets.

SUBMARKET PRIME RENT 1 YEAR GROWTH 5 YEARS CAGR PRIME YIELD (NET*) 10 YEARS HIGH 10 YEARS LOW

Milan € 14,500 3.6% 2.2% 3.00% 4.75% 2.75%

Rome € 12,800 2.4% 3.1% 3.00% 4.75% 2.75%

Venice € 7,000 0% 3.1% 4.00% 5.25% 3.75%

Florence € 6,000 0.0% 1.8% 3.75% 5.25% 3.50%

Turin € 2,000 -9.1% 0.0% 4.25% 5.50% 4.00%

Shopping Centres € 900 0.0% 1,1% 5.85% 6.50% 4.75%
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PROPERTY SUBMARKET PROPERTY TYPE SELLER BUYER

Terminal Nord Udine Single Asset – Retail Park Europa Risorse-Benson Elliott ImmoFinance

Project Food Multi-city Portfolio – Supermarkets Reale Assicurazioni Indotek

Bank Branches Portfolio Multi-city Portfolio – Bank Branches DeA Capital Corum AM

Piazza San Marco Venice Single Asset – High Street Private Red Circle

PROPERTY SUBMARKET OWNER / DEVELOPER

MaxiMall Pompei Naples IrgenRE

Merlata Bloom Milan Nhood

Milanord 2 Milan Nhood

PROPERTY SUBMARKET TENANT

Corso Buenos Aires Milan Patrizia Pepe

Corso Matteotti Milan Borbonese (next opening)

Corso Vittorio Emanuele II Milan Armani Exchange

Spark 1, Santa Giulia Milan Smokery by Roadhouse - La Piadineria – Flower Burger – Panino Giusto – Poke House – Shi’s –
Bun – Cioccolati Italiani - Pizzikotto

Calle Vallaresso Venice Golden Goose

Via Calimala Florence Guess Marciano

Via Mazzini Verona Foot Locker
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