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Overview
In the third quarter of 2022, the increase in demand in the retail market draws attention. Another reason

for the increasing demand is that the number of foreign visitors after the pandemic almost caught up

with the pre-pandemic period. Although increasing costs due to inflation and fluctuating exchange rates

continued to affect the sector, significant occupancy rates were observed both in shopping malls and on

main streets. There is an increase in rents in both USD and TL terms with this increase in demand in

the retail market and limited supply.

In August 2022, an increase of 133.4% was observed in the shopping center turnover index compared

to the previous year considering the retail data of shopping malls provided by AYD/Akademetre. All

category sales rose y/y in August 2022. Apparel and shoes recorded increases by 134.3% and 169.1%

y/y respectively. Thus, it was observed that the highest increase was in the footwear category while the

other category (construction, market, furniture, home textiles, etc.) increased at a lower rate of 119.7%.

In addition to all these, in the number of visitors recorded an increase of 14.8% y/y while there was a

2.2% decrease m/m in August 2022.

Moreover, according to the Turkish Statistical Institute, retail sales volumes and turnover increased by

9% and 128.8%, respectively in August 2022 on an annual basis. On the other hand, the consumer

confidence index increased by 6.1% in December compared to the previous month and reached 72.2%

from 68%.

Occupier focus
In the third quarter of 2022, it was observed that investors continued their growth strategies despite the

difficulties in finding empty stores. In addition, it is noteworthy that many Turkish brands that cannot fit

into the Turkish market have started to develop growth strategies abroad.

Prime Retail Rents – September 2022

With high demand and limited supply, prime rents are 

expected to increase.

Yields expected to remain stable over the medium 

term.

It is expected that projects under construction will be

completed and the supply will increase in the medium 

and long term.

An increase is observed in retailer demand.

MARKET INDICATORS

Prime Retail Yields – September 2022
RECENT PERFORMANCE

Demand:

Supply:

Prime

Yields:

Prime

Rents:

HIGH STREET SHOPS TRY US$ € US$ GROWTH % 

SQ.M/MTH SQ.M/MTH SQ.M/YR SQ.FT/YR 1YR 5YR CAGR

Istanbul 1.830 100 1.211 111 11.11 -13.79

Izmir 915 50 606 56 11.11 -12.94

Ankara 1.100 60 728 67 0.00 -13.65

HIGH STREET SHOPS

(FIGURES ARE GROSS, %)

CURRENT LAST LAST 10 YEAR

Q Q Y HIGH LOW

Istanbul 7.25 7.25 7.50 7.50     5.80   

Izmir 8.25 8.25 8.50 10.25     7.50   

Ankara 8.25 8.25 8.50 9.75     7.00

SHOPPING CENTRES 

(FIGURES ARE GROSS, %)

CURRENT LAST LAST 10 YEAR

Q Q Y HIGH LOW

Turkey 8.50 8.00 8.00 8.50 7.00
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In the third quarter of the year, the demand continues to increase with the effect of the pre-pandemic period in the number of foreign visitors. From the apparel category, Lumberjack announced that it opened its first

Monobrand store in Maltepe Piazza Shopping Center. Nivogo opened Turkey's first circular store in Akasya Shopping Center. Penti, from the underwear category, opened its first flagship store in Nişantaşı. Underwear

brands such as Dagi and Suwen also announced their new store openings in this quarter. DeFacto opened the first Kids store for children at Emaar Shopping Center. From the footwear category, FLO has announced

its expansion strategies and the INStreet brand has opened a new store in İstinye Park AVM. On the other hand, Boyner opened its new store in Pangaltı. Thus, the opening of the first branch on the European side

and the second branch in Turkey of the British coffee chain Costa Coffee, which came to the country with Boyner, took place. The local coffee brand Espressolab has announced that it has opened Europe's largest

coffee experience center under the name Espressolab Roastery in Merter. Gloria Jeans, Kahve Dünyası and other coffee chain brands such as Starbucks have announced that they will continue their expansion

policies in the coming period. New York-based chain Magnolia Bakery opened its first branch in Vadistanbul Shopping Center.

In the third quarter of the year, there was no new shopping mall entry and the total supply remained stable at 13.8 million sq. m.

Outlook

• Turkish retail brands, which stand out with their competitive structure as a result of the supply chain problem and increasing production costs in global retail, continue their overseas expansion strategies. In

the third quarter of the year, Doğtaş announced that it opened its fourth store in France in Paris; Tavuk Dünyası continued its growth in foreign markets with the 'Gagawa' brand and announced that it opened

its first restaurant in Europe in Madrid, Spain. On the other hand, Colin's announced that it has increased the number of countries in which it operates to 39 with the opening of four new stores in Egypt. In

addition, Bisse opened its new branch in Baku while DeFacto continues its expansion strategy in Egypt, Belarus and Kazakhstan. In the upcoming period, Turkish retail brands are expected to accelerate their

investments abroad.

• In the third quarter of 2022, Hepsiburada announced that it opened its first physical smart store in Trump SC; LC Waikiki has announced that it has opened its first clothing store in Metaverse in Turkey. Thus,

the two-way transformation in the retail sector, which has been shaped by the changing world after the pandemic, draws attention. While traditional retail brands show themselves in digital environments such

as e-commerce and metaverse; It is seen that brands born and growing in digital have started to take their place in physical spaces with innovative designs. It is predicted that this two-way transformation will

continue in the coming days.

• In the third quarter, the Ministry of Commerce announced the regulation in which the revenues from the common areas and the scope of the expenses related to these areas were determined in order to

ensure the unity of practice between shopping centers. With the new regulation, reports on the preparation of common expenses have become clearer and it has become mandatory to periodically share them

with the tenants.

• As a result of the improvement and acceleration experienced in the sector in the first half of the year, a significant increase was observed in the occupancy rates of shopping centers. As the latest data of AYD

shows, with the effect of shopping mall turnovers increasing compared to last year; The concept of 'Turnover Rent', which has not been on the agenda for many years, has once again entered the agenda of

retailers. Despite all this, the increase in input costs in parallel with the increase in turnover slows down the improvement in the sector.

Investment Focus

In retail investment activities, no large-scale investment transactions were realized in

the third quarter of the year. Investment activities are expected to gain momentum in

the medium term.
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This report has been produced by Cushman & Wakefield LLP for use by those with an interest in commercial property solely for information purposes. It is not intended to be a complete description of

the markets or developments to which it refers. The report uses information obtained from public sources which Cushman & Wakefield LLP believe to be reliable, but we have not verified such

information and cannot guarantee that it is accurate and complete. No warranty or representation, express or implied, is made as to the accuracy or completeness of any of the information contained

herein and Cushman & Wakefield LLP shall not be liable to any reader of this report or any third party in any way whatsoever. All expressions of opinion are subject to change. Our prior written consent

is required before this report can be reproduced in whole or in part. ©2022 Cushman & Wakefield LLP. All rights reserved..
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About Cushman & Wakefield
Cushman & Wakefield (NYSE: CWK) is a leading global real estate services firm that delivers exceptional value for real estate occupiers and owners. Cushman & Wakefield is among the largest real

estate services firms with approximately 50,000 employees in over 400 offices and approximately 60 countries. In 2021, the firm had revenue of $9.4 billion across core services of property, facilities

and project management, leasing, capital markets, and valuation and other services. To learn more, visit www.cushmanwakefield.com or follow @CushWake on Twitter.

Our Research Services
Cushman & Wakefield (C&W) is known the world over as an industry knowledge leader. Through the delivery of timely, accurate, high-quality research reports on the leading trends, markets around the

world and business issues of the day, we aim to assist our clients in making property decisions that meet their objectives and enhance their competitive position. In addition to producing regular reports

such as global rankings and local quarterly updates available on a regular basis, C&W also provides customized studies to meet specific information needs of owners, occupiers and investors.

Accessing Cushman & Wakefield Research
To see all our publications, please visit:

http://www.cushmanwakefield.com

http://www.cushbakisi.com/
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