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KUALA LUMPUR

1.77%
CBD Prime Rental Growth

18.5%
Vacancy Rate

17.7%
Retail Trade Sales Growth

2.8%
CPI Growth

5.6%
GDP Growth

-0.5%
Consumer Spending 
Growth

MALAYSIA ECONOMIC INDICATORS Q1 
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3.5%
Unemployment Rate

May 2023

Malaysia's Economy Grow Steadily
Malaysia’s GDP growth expanded at 5.6% in this Q1 2023 (exceeded 4.8% growth achieved in Q1 2022) where it was underpinned by broad based growth

across all sectors especially services and manufacturing, which grew by 7.3% and 3.2% respectively. Meanwhile, Sales value of Wholesale & Retail Trade

recorded RM136 billion in April 2023, registered a growth of 6.3% y-o-y. The positive growth was contributed by Retail Trade 12.9% and Wholesale Trade

3.2%. While Malaysian ringgit is on depreciation trend, inflation rate eased further to 2.8% in May 2023 compared to some advanced and regional countries

such as UK (10.1%), Philippines (7.6%), Singapore (5.5%) and US as well as Indonesia (5%). It was mainly attributed by Government’s continued

implementation of price control measures and consumer subsidies. Malaysia’s economic prospect remain positive despite geopolitical tensions, elevated

price pressures and tighter financial conditions that will continue to affect world economic outlook.

Consumer Spending Declined Due To Domestic and External Challenges
Malaysia is renowned for its flourishing retail sector and consumer-driven economy, which makes consumer expenditure crucial to the country’s economic

growth. In May 2023, however, Bank Negara Malaysia increased the overnight policy rate (OPR) by 25 basis points to 3%, making the ceiling and floor rates

correspondingly increased to 3.25% and 2.75% respectively. Concurrently, government decided to continue implementation of Imbalance Cost Pass-Through

(ICPT) for the 2H2023 in response to the increase in fuel prices due to global energy crisis. This moves placing pressure on borrowers on selected category

of household income in repaying debts and diverting funds away from discretionary spending as well as risk inflation tilting to the upside. Being optimistic,

government’s initiatives e.g., cash handouts and e-wallet incentives could assist with improving consumers' purchasing power.

Asking Rental Remain Stable Despite Declining in Vacancy Rate
It is notable that average vacancy rate continues declining to 18.5% in Q2 2023 (Q1’23: 19.47% and Q4’22: 21.23%), however, the rental for prime shopping

centre remain stable within range of RM45.00 to RM215.00 per sf per month and represents rise of 1.77% y-o-y. While shoppers continue to feel the

consequences of rising interest rates, their spending intentions have somewhat diminished due to robust job market and relatively stable economic. Despite

large upcoming supply opening its door by 2023 with approximately 2.75 million sf, we noticed more malls are being built focusing on neighborhood area

mainly a part of mixed-development with residential, target completion in the upcoming 2-3 years.
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INVESTMENT TREND / RETAIL DEVELOPMENT ACTIVITIES

• MUJI relocated its retail outlet to 1 Utama Shopping Centre spanning 13,498 sf offering a diverse range of minimalist products.

• KIP REIT is acquiring KIPMall Kota Warisan for RM80 million, transaction expected to be completed by Q1 2024 influenced by its strong

occupancy rate of 98% and population catchment within Sepang district.

• Watsons launched its 700th store in KSL Esplanade Mall covering approximately 4,144 sf and featuring latest G9 concept.

• UOA Development ventured into F&B business via its wholly owned subsidiaries with Hokkien Peng and Hoteland where they will hold 51%

stake in Hoteland and the remaining 49% will be held by Hokkien Peng.

• Swiss Watch and Rolex opened its flagship boutique spanning approximately 2,002 sf in Suria KLCC introduces distinct features that

capture the essence of its location.

• NSK Grocer launched its fourth outlet in Berjaya Times Square occupying 20,000 sf on the lower ground floor.

• Signature Market opened its first retail outlet in Klang Valley in IOI City Mall, Putrajaya with new Electronic Shelf Labels to sync online

website prices with its physical store.

• Sushi Tei Malaysia closed its outlets in Sabah and Klang Valley, leaving outlets in Northern Malaysia to continue operates.
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SUBMARKET INVENTORY (SF) VACANCY RATE PLANNED & UNDER CONSTRUCTION (SF)

KL CBD 17.62 million 17.2% 2.31 million

KL Fringe 17.51 million 21.7% 2.67 million

Decentralised Area 19.09 million 16.6% 2.50 million

TOTAL 54.22 million 18.5% 7.48 million
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PROPERTY SUBMARKET (NLA) SF TARGETED COMPLETION

Pavilion Damansara Heights Mall (Phase 1) KL Fringe 533,361 2023

8 Conlay Retail Component KL CBD 120,000 2023

The Exchange Mall @ TRX KL CBD 1,300,000 2023

KSL Esplanade Mall Decentralised 650,000 2023

Sunsuria Forum @ 7th Avenue Decentralised 150,000 2023

Warisan Merdeka Mall @ 118 KL CBD 1,560,767 2024

Pavilion Damansara Heights Mall (Phase 2) KL Fringe 529,353 2024

Mall @ The Loft Maju KL KL CBD 1,000,000 2026

Q Mall @ Queensville KL CBD 412,000 2026
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